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ikut sadar mengenai pentingnya sistem identitas visual yang baik bagi brand. 
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yang telah membantu melancarkan perancangan TA: 
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Dunia  Fantasi Ancol  (Dufan)  adalah  taman  hiburan  pertama  dan  terbesar  di 
Indonesia sampai saat ini. Telah hadir selama 35 tahun, Dufan beberapa tahun ini 
mengalami  kemerosotan  dalam  jumlah  pengunjung  yang  disebabkan  oleh 
kurangnya pemahaman audiens akan brand dan inkonsistensi identitas visual yang 
digunakan. Berdasarkan  data  sekunder,  hasil  wawancara,  observasi,  kuesioner, 
dan  studi eksisting, penulis mendapat arahan baru untuk merancang ulang identitas 
visual dan menyediakan sistem yang Dufan butuhkan sebagai sebuah brand. 
Perancangan ini diharapkan dapat merumuskan kembali nilai yang Dufan ingin 
tawarkan dan mengomunikasikannya melalui rejuvenasi brand sehingga Dufan 
kembali menjadi destinasi wisata taman hiburan utama. 
Kata kunci : Identitas, Brand Rejuvenation, Pariwisata, Taman Hiburan 
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ABSTRACT 
Dunia Fantasi Ancol (Dufan) is the first and biggest theme park in Indonesia until 
today. For over 35 years, Dufan has went through numerous innovation and 
development. But the last few years, there has been a decline in the number of 
visitors. Visitors lack of brand knowledge so they held on to a wrong perception 
towards the brand, along with an inconsistency of the visual identity, it became 
harder for visitors to choose Dufan as their main destination. With the results of 
secondary research, interview, observation, survey, and existing study,  a  profound 
direction  to  rejuvenate  Dufan’s  visual  identity,  therefore providing a system that 
Dufan needs to communicate as a brand. With high hopes of clarifying and 
communicating what Dufan has to offer to their audience and restoring Dufan as a 
main theme park destination, this final project was methodized. 
Keywords: Identity, Brand Rejuvenation, Tourism, Theme Park 
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